Agrievolution

P :
BOsiness E }’»/
Barometer

Agrievolution

95th edition
May 2022




_ Business Barometer AGRIEVOWTION ALLIANCE

Agrievolution Alliance Members

Agrievolution

AEA
Agricultural Engineers Association

AEM
Association of Equipment Manufacturers

ANSEMAT
Association for Agricultural, Forestry and Landscaping Machinery

ATMAK
Tractor, Combine, Machinery and Agricultural Equipment Manufacturers Association

AXEMA
Association for Industrial Agricultural Equipment

CAFMA

Argentinian Chamber of Agrimachinery Manufacturers

*x CAMDA
- China Agricultural Machinery Distribution Association
e CEMA
£ European Agricultural Machinery Association

FEDERUNACOMA
Italian Farm Machinery Manufacturers Association

FICCI
Federation of Indian Chambers of Commerce and Industry

JAMMA
Japan Agricultural Machinery Manufacturer’s Association
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KAMICO
Korean Agricultural Machinery Industry Cooperative
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ROSSPETSMASH
Russian Association of Specialized Machinery and Equipment Manufacturers

TARMAKBIR
Turkish Association of Agricultural Machinery & Equipment Manufacturers
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Business barometer AGRIEVOWTION ALLIANCE _

What is the Agrievolution Business Barometer?

A survey within senior management of the global agricultural
machinery industry (ca. 90% manufacturers and 10% distributers)

Project managed under the umbrella of Agrievolution (global
association network for the agricultural machinery industry)

244 participants from Argentina, China, Western €urope (by CEMA
with the results of its separate monthly survey), Japan, Russia,
Turkey and the United States.

Implemented by the correspondent national associations
Project lead and summary of the results: ANSEMAT (Spain)

Objective: illustration of the current and future branch
development for the most relevant topics of the industry

General evaluation of the business
Order intake
Turnover
€mployment
Delivery times
Machinery stocks
Farmers” mood and economic conditions
Others (COVID-19 impact)
Survey periods: May and November (Start was in 2010)
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AGRIEVOWTION
BUSINESS
BAROMETER
GENERAL
COMMENTS

North America:

Lots of uncertainty, strong prices, but coupled with rising
costs and rising inflation.

Workforce remains a major limiting factor to fulfill orders..

Recent downturn in new tractor sales is alarming. Continued
downturn for a couple more months signals a cyclical ag
downturn.

Input costs, machinery & parts availability.
Government reduces fees for raw materials.

Positive effect of milk price on milking equipment sales.

Argentina:

Difficulties while establishing prices in export markets due

to the constant price increases in supplies, raw materials

and salaries against the value of foreign currency whose
fluctuation is very low and does not reach the percentages of
increase.

Higher interest rates.

Government is not supporting farmers to face increasing farm
inputs costs.



Business barometer AGRIEVOWTION ALLIANCE

Russia:

The development of machinery and technology in the agricultural
sector leads to the strengthening of the market of domestic
manufacturers.

High interest rates on loans, both for agricultural producers and
for machine manufacturers.

Prices for metal and components are high.

Optimistic assessment of market development at present

cU:

Inflation.
Lack of public measures to tadkle increasing manufacturing costs.
€U sanctions against Russia.

Llong-term positive prospects for agriculture.

Turkeu:

Llarge and small players in the irrigation industry are currently
struggling to survive.

Turnover seems to be increasing as an inflation effect.

Many agricultural lands that were given to leasing in the past
are not cultivated today. There is an urgent need to provide
accessible credit facilities to the farmer.

Urgent action must be taken rczjgording the machinery, equipment
and irrigation systems required for the cultivation of strateqic
crops such as wheat, sunflower, corn and beet.

Japan:

The market decline due to the subsidy policy implemented by the
Japanese government in 202.

Increasing costs and longer delivery times.
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Manufacturer
Importer / Dealer

€quipment for soil working, seeding,
fertilizing, plant protection
Components

Greenhouse

Harvesting equipment

Irigation

Llawn and garden

Livestock equipment

Municipal equipment

Tractors

Lloaders / material handlers
Trailers / transportation equipment
Storage

Vineyard equipment

Others



SURVEY SAMPLE SIZE



— Business Barometer AGRIEVOWTION ALLIANCE

PRODUCTION

Agrievolution Business Climate Index

------ Climate Index ——Current Situation ——Future &pedation

Oct14 Apr15 Oct15 Apr16 Oct16 Apr17 Oct17 Apr18 Oct18 May19 Oct19 May20 Nove0 May21 Novel Mayee

Business C(limate Index for markets over the entire time series

----- USA —— Western €Europe -----Turkey ——Russia —Japan ----- Argentina

Oct14 Apr15 oct1s Apr16 Oct16 Apr17 Oct17 Aprl8 Oct18 Mayl9  Oc19 May20  Noveo May21 Novel Mayeg
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Apr17 Oct17 Apri8 Oct18 Mayl? Octl®9 May20 Nov20 May21 Nov2l May22

13,4 329 325 15,9 17,2  -11,2 -40,7 21,1 58,4 58,3 37.1
40,5 412 430 14,5 17,9 96 -410 20,1 55,0 38,3 25,2

27,3 643 486 219 405 -152 -61,5 429 81,6 895 730
61,5 71,8 61,3 344 237 12,1 -139 72,7 67,6 789 459

87,7 86,7
40,0 46,7

153 352 409 305 22,1 -163 -476 202 71,0 57,7 229
43,9 53,7 473 21,1 7.4 -27,9  -69.5 8.7 73,5 41,2 8,3

11,8 30,0 0.0 -64,3 -60,0 7.1 28,6 625 640 400 53
29.4 10,0 150 923 -364 286 714 875 320 333 0632

16,7 2,9 16,7 6,9 7,7 -4,3 -3,8 20,6 362 289
43,5 14,7 36,6 17,2 21,2 6.4 -3,8 -3,2 33,3 25,0

455 80,0 -50,0
50,0 80,0 58,3

390 231 26,3 -63,6 32,3 12,0
31,7 38,5 42,1 -63,6 9.7 -8,0

-7,1
0.0

-154  -7.7 182 -385 -250 83 91,7 -538 462 15,4 0.0
-7.7 7.7 18,2 7.7 250 41,7 -81.8 -7.7 23,1 0.0 -16,7

d = dimate Index CS = Current situation FE = Future expectation
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PRODUCTION
We consider our current business to be ...

Answers from manufacturers / importers according to location

Hveny unfavourable “ unfavourable " satisfying “ good Every good
100%
90% I
80%
70%
60%
50%
40%
30%
20%
10%
0% .
Argentina China India Japan Russia S. Korea Turkey USA W. Evrope World

MRAY 2022

Argontinal o J ingia J Japon | Aussio ]| skoea | tutey | ush | w.eropo | worio |
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PRODUCTION
We consider our overall turnover within the next 6 months to ...

Answers from manufacturers / importers according to location

Edecrease  remain unchanged H grow

100%

90%

80%

70%

60%

50%

40%

30%

20%

10%

0%

Argentina Ghina India Japan Russia S. Korea Turkey W. €urope World

MRAY 2022

rgertinal Gna | —ingia ] Jopon | fussia ] Skorea | Turkey | Usn ] W. crope | Wors |
eOW  s0 167 45 789 514 333 433
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PRODUCTION
We expect our overall order intake within the next 6 months to be ...

Answers from manufacturers / importers according to location

Hdecrease " remain unchanged H grow
100%
90%
80%
70%
60%
50%
40%
30%
20%
10%
0%
Argentina China India Japan Russia S. Korea Turkey W. €urope World

MRAY 2022

rgontinal o | —ingia ] Jopan | fussia ] SHorea | Turkey | Usn || W. rope | Woris |
elOW %0 167 47 474 528 73 282
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PRODUCTION

Our volume of turnover on our domestic market compared to the
same period a year ago has developed as follows in the past 6
months

Answers from manufacturers / importers according to location

Emore than +40% ®+21% to +40% +5% to +20% unchanged (+/- 4%) -5% to -20% u-21% to -40% mmore than -40%

World
W. €Europe

USA

S. Korea
Russia
Japan
India
China

I L
I L
IE——

Turkey I — I
I |
LB
I —

Argentina

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

MRAY 2022

roentina o]~ india | Japan | Russia || Sorea | Turkey | Ush J W-Gurope | Word |
MORETHAN+40% 200 77 &8 2 57 78 100

+21% TO +40% 30,0 7.7 15,9 16,7 28,6 6,7 15,7
+5% TO +20% 33,3 0,0 40,9 22,2 57.1 30,0 34,3
UNCHANGED (+/- 4%) 13,3 46,2 25,0 0,0 2,9 27.8 20.4
-5% TO -20% 33 38,5 9.1 16,7 57 14,4 12,2
-21% TO -40% 0,0 0,0 2,3 11.1 0.0 7.8 4,3
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PRODUCTION

Our volume of incoming orders on our domestic market compared
to the same period a year ago has developed as follows in the
past 6 months

Answers from manufacturers / importers according to location

Hmore than +40% ™ +21% to +40% +5% to +20% = unchanged (+/-4%) -5% to-20% u-21% to-40% M more than -40%

World _ _
W. evrope NN I

ush N —

Turkey NN I
S. Korea

Aussio [— |

Jopan NN

India

Ghina
Argentina _

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
MRAY 2022

rgentinal e | india | Jopen | fussio | Skorea | Tukey | Ush | W. corops | orid |
MORETHAN+40% 100 77 93 535 143 106 103

+21% TO +40% 3,3 7.7 18,6 15,8 17,1 8,5 11,5
+5% TO +20% 60,0 15,4 30,2 10,5 57.1 17.0 30,3
UNCHANGED (+/- 4%) 20,0 38,5 23,3 10,5 57 26,6 21,4
-5% TO -20% 6,7 30,8 14,0 26,3 5.7 18,1 15.4
-21% TO -40% 0,0 0,0 4,7 15,8 0,0 53 4,3
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PRODUCTION
The turnover expectations for our domestic market in the next 6
months (compared to same perior a year ago) are as follows:

Answers from manufacturers / importers according to location

Emore than +40% ®+21% to +40% = +5% to +20% = undhanged (+/-4%) -5% to-20% =-21% to-40% Hmore than -40%

World I

W. €urope [

ush
Turkey [N

S. Korea

Russio [
Japan
India

China

frgentina I

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

MRAY 2022

roentina o]~ india | Japan | Russia || Sorea | Turkey | Ush J W-Gurope | Word |
MORETHAN+40% 33 00 48 5% 29 00 24

+21% TO +40% 30,0 0,0 16,7 53 29,9 1.4 12,3
+5% TO +20% 40,0 8,3 31,0 31,6 37.1 23,3 29.4
UNCHANGED (+/-4%) 20,0 66,7 26,2 21,1 25,7 53,4 36,5
-5% TO -20% 6.7 25,0 16,7 21,1 57 19,2 15,2
-21% TO -40% 0,0 0,0 4,8 10,5 2,9 2,7 33
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PRODUCTION

Our volume of incoming orders on our export markets compared
to the same period a year ago has developed as follows in the
past 6 months:

Answers from manufacturers / importers according to location

mmore than +40% = +21% to +40% +5% to +20% munchanged (+/-4%) -5% to -20% m-21% to-40% mmore than -40%

World IR .
W. curope NN |
usA [
Turkey -
S. Korea
fussio [N I
Jopon N .
India
China
Argentina - -
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

MRAY 2022

roentina o]~ india | Japan | Russia || Sorea | Turkey | Ush J W-Gurope | Word |
MORETHAN+40% 0O 8% 71 935 94 78 82

+21% TO +40% 33 25,0 3,6 11,8 12,5 10,9 9.8
+5% TO +20% 26,7 33,3 7.1 52,9 46,9 10,9 24,6
UNCHANGED (+/- 4%) 53,3 16,7 46,4 5.9 21,9 35,9 33,9
-5% TO -20% 10,0 8,3 21.4 5,9 9.4 20,3 14,8
-21% TO -40% 0,0 83 7.1 0.0 0.0 7.8 4,4
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PRODUCTION

Our volume of orders corresponds currently to a production period
of ... months:

Answers from manufacturers / importers according to location

----- USA ——Western €Europe - Turkey —Russia =+ Japan ---fArgentina

oct17 Apr18 Oct18 May19 Oct19 May20 Noveo May2l Novel May22

MRAY 2022

Apr17 Octl7 Aprl8 Oct18 Mayl9 Octl9 May20 Nov20 May21 Nov@l May22
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PRODUCTION

The average delivery time for our standard product range (from
order intake to shipment to dealer) at the moment is ... weeks:

Answers from manufacturers / importers according to location

----- USA ——Western €urope - Turkey —Russia -+ Japan

25

20

oct17 Apr18 Oct18 May19 Oct19 May20 Noveo Apr2l Novel May22

MRAY 2022

Aprl7 Oct17 Aprl8 Octl8 Mayl9 Octl9 May20 Nov20 May2l Novl May22
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PRODUCTION
Our plans regarding the workforce (reqular employees):

in % of the interviewed persons according to country of company location

B decrease ¥ remain unchanged H grow
100%
90%
80%
70%
60%
50%
40%
30%
20%
10%
0%
Argentina China India Japan Russia S. Korea Turkey W. €urope World

MRAY 2022

rgontinal o | —ingia ] Jopan | fussia ] SHorea | Turkey | Usn || W. rope | Woris |
elOW 533 00 944 23 784 25 352
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PRODUCTION
Our plans regarding the workforce (temporary workers):

in % of the interviewed persons according to country of company location

H grow = remain unchanged B decrease
100%
90%
80%
70%
60%
50%
40%
30%
20%
10%
0%
Argentina China India Japan Russia S. Korea Turkey W. €urope World

MRAY 2022

rgontinal o | —ingia ] Jopan | fussia ] SHorea | Turkey | Usn || W. rope | Woris |
elOWw 400 167 148 71 41 217 263
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IMPACT OF COVID-19

To what % is your company’s production capacity utilized compared to the level
before COVID-197?

= May 21 Nov 21 May 22
100,0 98.0
94,4 %0 94,5
82,5
748
60 ' 68
617
0,0 0,0 0,0 I 0,0
UsA Argentina W. Europe Turkey Russia China Japan

In comparison to the time before COVID-19, to what % are your suppliers
supplying you (with raw materials, parts, components, machines)?

= May 21 Nov 21 May 22
976 96,8
855 ) 88,3
782
©7.9 630 04 a9 62,3
0,0 0,0 0,0 I 0,0
UsA Argentina W. €urope Turkey Russla China Japan

To what level are your distribution partners able to run business as usual (in %
compared to the level before COVID-19)?

B May 21 Nov 21 May 22

973 966 o4s
86,3

731
66,0 66,5

00 0,0 0,0 0,0

UsA Argentina W. €urope Tutkey Russia China Japan
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MARKET ENVIRONMENT

Based on what you hear from your sales organization and/or directly
from your dealers, has the used equipment stock level got higher or
lower during the past 6 months?

Answers from manufacturers / importers according to location

H has become lower  has remain unchanged ® has become higher

o | .

Tuvey |

S. Korea

Aossic | 0
opon

India

China

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

MRAY 2022

rgentinal o | —inota | Jopon | fussia ] Sorea | Turkey | Usn || W. crope | Woris |
owea 300 182 28 33 55 344
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MARKET ENVIRONMENT
Over the last 6 months obtaining credit has ... (for OEMs):

in % of the interviewed persons according to country of company location

u become more difficult = remalned unchanged mbecome easier
100%
90%
80%
70%
60%
50%
40%
30%
20%
10%
0%
Argentina China India Japan Russla S. Korea Turkey W. €urope World

MRAY 2022

rgantinol o] —indio ] Jopon | fussio ] SHorea | Turkey | Usa || W. crops | Worid |
©owea 133 00 73 118 100 14 65
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MARKET ENVIRONMENT
Over the last 6 months obtaining credit has ... (for dealers):

in % of the interviewed persons according to country of company location

u become more difficult = remalned unchanged mbecome easier
100%
90%
80%
70%
60%
50%
40%
30%
20%
10%
0%
Argentina China India Japan Russla S. Korea Turkey W. €urope World

MRAY 2022

rgentinal o] —india | Jopon | fussia ] Skorea | Turkey | Usn ]| W. crops | Woris |
owa 00 5 00 71 00 21
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MARKET ENVIRONMENT
Over the last 6 months obtaining credit has ... (for end customers):

in % of the interviewed persons according to country of company location

u become more difficult = remalned unchanged mbecome easier
100%
90%
80%
70%
60%
50%
40%
30%
20%
10%
0%
Argentina China India Japan Russla S. Korea Turkey W. €urope World

MRAY 2022

rgantinol o] —indio ] Jopon | fussio ] SHorea | Turkey | Usa || W. crops | Worid |
©owea 133 00 48 67 32 14 45



Business Barometer AGRIEVOWTION ALLIANCE

MARKET ENVIRONMENT

Has there been a change in government programs during the past
6 months with effects on the demand for agricultural machinery?

in % of the interviewed persons according to country of company location

HVYes, with positive consequences on demand HYes, with negative consequences on demand u No, situation for farmers' support is unchanged

Torkey |

S. Korea

Aussia |
Jopan |
Indla

China

fargentina |

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

MRAY 2022

[rgentinol o | ncia | Jopon | fussio | Sorea | Turkey | ush | . cope | Word |
VES,uith (+) effeasondemand 100 91 385 167 114 149 179

YES, with (-) effects on demand 50,0 9.1 12,8 27.8 2,9 12,2 17.4
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MARKET ENVIRONMENT

Please, give a current evaluation of the following aspects/impacts for the
farmers/end curtomers in your domestic market: Government support

Answers from manufacturers / importers according to location

H negative (-) = neutral (0) H positive (+)
100%
90%
80%
70%
60%
50%
40%
30%
20%
10%
0%
Argentina China India Japan Russia S. Horea Turkey W. €urope World

MRAY 2022

rgortinol o] —ingio ] Jopon | fussio ] Skorea | Turkey | Usa ]| W. rope | Woris |
posmve %0 00 67 167 135 146 244
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MARKET ENVIRONMENT

Please, give a current evaluation of the following aspects/impacts for the
farmers/end curtomers in your domestic market: Competitiveness and
perspectives

Answers from manufacturers / importers according to location

H negative (-) = neutral (0) H positive (+)
100%
90%
80%
70%
60%
50%
40%
30%
20%
10%
0%
Argentina China India Japan Russia S. Horea Turkey W. €urope World

MRAY 2022

rgortinol o] —ingio ] Jopon | fussio ] Skorea | Turkey | Usa ]| W. rope | Woris |
posmvE( 467 91 el 00 189 130 248
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MARKET ENVIRONMENT

Please, give a current evaluation of the following aspects/impacts for the
farmers/end curtomers in your domestic market: General mood of farmers

Answers from manufacturers / importers according to location

H negative (-) = neutral (0) H positive (+)

100%

90%

80%

70%

60%

50%

40%

30%

20%

10%

0%

Flrgentlno China India Japan Russia S. Horea Turkey W. €urope World

MRAY 2022

rgortinol o] —indio ] Jopon | fussio ] Skorea | Turkey | Usa ]| W. rope | Woris |
posmve 700 91 49 00 297 185 300
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MARKET ENVIRONMENT

Please, give a current evaluation of the following aspects/impacts for the
farmers/end curtomers in your domestic market: Profitability of farming

Answers from manufacturers / importers according to location

H negative (-) = neutral (0) H positive (+)
100%
90%
80%
70%
60%
50%
40%
30%
20%
10%
0%
Argentina China India Japan Russia S. Horea Turkey W. €urope World

MRAY 2022

rgortinol o] —ingio ] Jopon | fussio ] Skorea | Turkey | Usa ]| W. rope | Woris |
posmve %00 91 594 167 297 250 303
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MARKET ENVIRONMENT

Please, give a current evaluation of the following aspects/impacts for the
farmers/end curtomers in your domestic market: Crop production (prices,
quantities, quality)

Answers from manufacturers / importers according to location

H positive (+) = neutral (0) H negative (-)
100%
90%
80%
70%
60%
50%
40%
30%
20%
10%
0%
Argentina China India Japan Russia S. Horea Turkey W. €urope World

MRAY 2022

rgortinol o] —indio ] Jopon | fussio ] Skorea | Turkey | Usa ]| W. rope | Woris |
posmve() 83 100 757 2.3 900 725 699
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MARKET ENVIRONMENT

Please, give a current evaluation of the following aspects/impacts for the
farmers/end curtomers in your domestic market: Animal production (inc.
dairy products)

Answers from manufacturers / importers according to location

H positive (+) " neutral (0) H negative (-)
100%
90%
80%
70%
60%
50%
40%
30%
20%
10%
0%
Argentina China India Japan Russia S. Horea Turkey W. €urope World

MRAY 2022

rgortinol o] —ingio ] Jopon | fussio ] Skorea | Turkey | Usa ]| W. rope | Woris |
posmve() 433 125 448 929 324 450 391
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MARKET ENVIRONMENT

Please, give a current evaluation of the following aspects/impacts for the
farmers/end curtomers in your domestic market: €Enerqy production

Answers from manufacturers / importers according to location

H positive (+) = neutral (0) H negative (-)
100%
90%
80%
70%
60%
50%
40%
30%
20%
10%
0%
Argentina China India Japan Russia S. Horea Turkey W. €urope World

MRAY 2022

rgortinol o] —indio ] Jopon | fussio ] Skorea | Turkey | Usa ]| W. rope | Woris |
posmve 100 125 107 176 162 403 239
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MARKET OUTLOOK

Our regional turnover expectations in the next 6 months
(compared to same period a year ago) are as follows:

% of all interviewees

= more than +40% = +21% to +40% +5% to +20% " undhanged (+/- 4%) -5% to -20% = 21% to -40% = more than -40%

Norn e [ - m
o e N |

cosecuope. [N R . mmm
ey I .
- I -
— ey m

s I N n
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

MRAY 2022

+21% TO +40% 14,9 12,8 7.6 6,5 0,9 1.0 7.3 2,7
+5% TO +20% 31,4 32,5 28,5 13,8 15,1 16,5 15,6 21,2
-5% TO -20% 8.3 43 11,8 19.5 13,2 13,6 10,1 9.7
-21% TO -40% 2,5 1.7 2,1 13,0 3,8 1.9 1.8 1.8
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MARKET OUTLOOK

Our regional turnover expectations in the next 6 months
(compared to same period a year ago) are as follows:

% of all interviewees

HNov 2021 ™ May 2022

North America
Latin America
€U

€ast €Europe

€ast Asia

Asia and Middle east

Oceania

Africa

-30 -20 -10

o
o
o
=]
w
o
'
o

50
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Agrievolution

www.agrievolution.com

ignacioruiz@ansemat.org

PHONE NUMBER: +1 (414) 298-4174



